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HEEW RE BUE (W) AR BUE(5W) ARE
1998 2,838,039 - 9,546,303 - 3,800 -
1999 2,801,927 -1.27% 7,782,869 -18.47% - -
2000 1,343,658 -52.05% 7,534,350 -3.19% 37,048 874.95%
2001 799,717 -40.48% 4,796,148 -36.34% 19,462 -47.47%
2002 541,409 -32.30% 4,219,038 -12.03% 42,819 120.01%
2003(1-28) 101,458 646,735 30,722
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1,890,238
1,329,308
856,731
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164,057
13,420
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-29.68%
-35.55%
-66.48%
-42.88%

1998 12,384,342 1,071,654,961
1999 10,584,796 -14.53%
2000 8,878,008 -16.12%
2001 5,595,865 -36.97%
2002 4,760,447 -14.93%
-160.15%
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889,004,707 -17.04% 83.98884  -2.94%
909,342,903 2.29% 102.4265 21.95%
599,026,767 -34.13% 107.0481 4.51%
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1998 356,997,400 245,450,900

1999 391,860,794 9.77% 218,585,004 -10.95%
2000 372,303,905 -4.99% 257,085,575 17.61%
2001 279,730,627 -24.86% 174,308,463 -32.20%
2002 252,428,826 -93.76% 216,864,898 24.41%
2003 67,020,403 69,304,092
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